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Who, what, where.
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Einar Ben Einar Magnus Magnus Jordheim
Tjarnargatan lceland Transport Project Manager, Trygg Trafikk
General Manager Authority

Co-founder Promotion Specialist
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Change habits

Habit: “At its core, a habit is simply a set of actions that has been automated.
You don’ t expend energy thinking about it — you just do it.”



“22% of drivers aged 18-24 admit
using their phones while driving”

- lceland Transport Authority



“50% of all drivers admit using there phones -
sometimes- or -often- while behind the wheel”

- Ilceland Transport Authority



Iceland, 2013
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Sladu inn simanumerid pittog .
skradu pig inn med Facebook

Engum um notendur er safnad utan vid petta tiltekna verkefni
notkun er skrad til a0 koma i veg fyrir misnotkun Dukrpeta oo £y (Y  EXIEE



GOOD

259 ' 600 Pageviews
35 : 900+ Shares on Facebook

Intense Media Coverage

Public Safety Campaign of the year 2013: Icelandic Marketing Association (IMARK)

Best Campaign of the Year 2013: The Nexpo Awards
Best Internet Based Campaign 2013: The Iceland Web Design Industry Association (SVEF)



BET TER

1.5 Increase in the Image / reputation index of Siminn
- Capacent, Iceland, 2013



BEST

50% fell down to 41%
after the campaign

- Capacent, Iceland, 2013



BEST!

22% fell down to 8%
after the campaign

- Capacent, Iceland, 2013









“About 30% of all fatal traffic accidents
in Norway is due to distracted drivers™

- Trygg Trafikk, Norway



HOLD FOKUS

Fyll inn mobilnummeret ditt og koble
til med Facebook for a fortsette

Nummeret ditt blir ikke lagret, publisert,
delt eller belastet.

n Koble til med Facebook

Hvorfor mobilnummer og Facebook?

¢ Du far en personlig opplevelse av innholdet
» Ingenting blir lagret, publisert eller deit.

e Helt gratis, null spam.

¢ Mer info om personvern

Les mer om kampanjen

0. A

Gjensidige  1ec s
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SDE2  SIDE3  blogg™

(MNETTAVISEN NYHETER

FORSIDEN  NYHETER v KULTUR  POLITIKK @OKONOMI ~ SPORT ~ NABLOGGERNE @ MOTE  HELSE  TRENING ~ TEKNOLOGI  BIL/MOTOR

§->>> Tipping | Lotto | Trav | NA Bilder | Shopping | Reisetips | Dingsetips | NAbo | Kurs | Match | MittOppdrag | Nettbutikker | Pindem KONTAKT OSS TIPS OSS 02060

Reklame / Publisert 17.06.2015 14:21:03 - Oppdatert 17.06.2015 14:36:29

- «Vilt», «rorende»

FXY

Bruker du mobilen mens du kjorer bil? Kanskje du slutter etter a ha sett videoen. Foto: Skjermdump fra kampanjen o g (( n ys ka p e n d e ))

Mobilbruk-kampanjen tar
I an d et me d Sto 'm ld:)i:eht;!efonnummer og Facebook-login av seerne. Se

Gjensidige og Trygg Trafikks nye kampanje krever




GOOD

170+ Positive articles
57 , 200+ Shares on Facebook

Awards:

Digital Communication Awards, Berlin: CSR Campaign of the Year 2015
Digital Communication Awards, Berlin: Innovation of the year 2015
Max Marketing Mix: Silver Awards (MMM)

Gullenken 2016, On of three best social campaigns of 2015 (SMD)

Nomination:

The European Excellence Awards (EEA) as The Best CSR Campaign of 2015
SABRE Awards as Insitutional Image campaign of the year

Digiday Awards, New York as Best Interactive Content Piece or Series



BET TER

The Campaign had a total reach of 30,000,000
With more then 8,500,000 on Facebook
Where 8,000,000 was completely organic



BEST

“1 out of 3 viewers changed
their view on mobile usage
while driving”

- Yougov, 2015 (Gjensidige)



Still walting

There was an significant increase In
“brand buzz” for Gjensidige, but we are
still waiting for confirmation on how
much and how It was measured.















L ooking for new
partnersnips in
new markets.






