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Who



Why?

People driving under the influence of............ 



What
New approach to new audiences

New approach to a new problem

Facebook API (personalised advert)

Realtime SMS

Realtime phone calls



WHAT



What the…



Where
… am I going with this bad joke?





live demo



Immortality and friendship



Change habits

Habit: “At its core, a habit is simply a set of actions that has been automated. 

You don’t expend energy thinking about it — you just do it.”



“22% of drivers aged 18-24 admit 

using their phones while driving”

- Iceland Transport Authority



“50% of all drivers admit using there phones -

sometimes- or -often- while behind the wheel”

- Iceland Transport Authority



Iceland, 2013



GOOD

Pageviews259.600 
Shares on Facebook35.900+

Intense Media Coverage

Public Safety Campaign of the year 2013: Icelandic Marketing Association (ÍMARK)

Best Campaign of the Year 2013: The Nexpo Awards

Best Internet Based Campaign 2013: The Iceland Web Design Industry Association (SVEF)



BETTER
1.5 Increase in the  image / reputation index of Síminn

- Capacent, Iceland, 2013



- Capacent, Iceland, 2013

BEST
50% fell down to 41%

after the campaign



- Capacent, Iceland, 2013

BEST!
22% fell down to 8%

after the campaign







“About 30% of all fatal traffic accidents 

in Norway is due to distracted drivers”

- Trygg Trafikk, Norway



Norway, 2015



HTML 5









GOOD

Positive articles170+
Shares on Facebook57,200+

Awards:
Digital Communication Awards, Berlin: CSR Campaign of the Year 2015

Digital Communication Awards, Berlin: Innovation of the year 2015

Max Marketing Mix: Silver Awards (MMM)

Gullenken 2016, On of three best social campaigns of 2015 (SMD)

Nomination:
The European Excellence Awards (EEA) as The Best CSR Campaign of 2015

SABRE Awards as Insitutional Image campaign of the year

Digiday Awards, New York as Best Interactive Content Piece or Series



BETTER
The Campaign had a total reach of 30,000,000

With more then 8,500,000 on Facebook

Where 8,000,000 was completely organic



- Yougov, 2015 (Gjensidige)

BEST
“1 out of 3 viewers changed 

their view on mobile usage 

while driving”



Still waiting
There was an significant increase in 

“brand buzz” for Gjensidige, but we are 

still waiting for confirmation on how 

much and how it was measured.
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Updates



Looking for new 

partnerships in 

new markets.



Thank you.


