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=> nofear appeal - WHY?
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1 Communication

Therelationship between
policymakersand road users




Road Safety Communication




Road Safety Communication
- Recelver
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Trafficcenter Sendel) Driver (receiver) Machine




Relational context

PaulWatzlawiek(1921-2007)- Axiomnr. 2:

AEvery communication has a content
and relationship aspect such that
the latter classifies the former and is
therefore a metacommunication:.

ARelationship messages are always
the most important element in
communication..



https://en.wikipedia.org/wiki/Metacommunication
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2. Strategies of behaviour change

Somerelevant aspectsfor road safety campaigns




Traffic behaviour Is not rational!!

e . owhy people not (always) behave safely in road traffic
(some examples):

‘W& Incompathible motives e.g.
0 t Wwoeking mother which is in
hurry to pick up her child from
day-c ar e 6

Onrealistic optimism é
d e . df | go ldarder now |

= still could be on time and

5 stick to my appointmentd

Dominance of short-term effects
e . gstill canlpass this lorry before the
reaching the bendd

Impact of social context
e.g. themes like dlistraction |«

of Oppessered

Why do | have to wait at the red light when the |
other pedestrians d o nsétto p

D~
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Determinants

Status of personal
control

Influence factors for
behaviour change

of traffic behaviour

Trafficbehaviour

J

unconscious,
automatically

contextual of
socicecological
determinants

J

J

CONSCIOUS, MOore
intentional
behaviour

social cognitive
determinants
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Theory of Planned Behaviour

(Ajzen, 1988, 1991)
attitude /
norms

Perceived
behavioral
control

Behavior )
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Road SafetyCampaignb Sa wisoknottos p e
(Flanders




U f FadtXPpop

A Campaigrg advertismentpostersalongthe highways+ radio
spots

A Ray = noole model,just afigure andcarrier of amessage

A Fguur isreferringto the styleof the seventies, thecoloris
friendly and positive just as thepositiveapproach of theoad
safetyA 8 4 dzSY & ¢S dardfor raald SifetpnbtdbeacaugeS
we haveto, butbecauseve wanttoH a
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Relationalaspect=> wetried to build up a

positiverelationshipwith the targetgroup= Content aspect>there is only one message
Qa i I ydaldiivéidwsallyobservingthe dit is oknotto speed 6 X&hEdwards to
rules stickto the speedimitsisreallyokay /speeding

isnot2 {1 F e HE ©

Targets of thecampaign(following the TPBg Theoryof PlannedBehavious)
Y Srengtheningthe socialnormtowardsthe speedimits (=>lightingup that othersmight alsofind

it okayto hold on speedimits)
Y Reinforcemenbf the perceivedseltefficacy(=>if otherscanfollow the speed limit tando it, too)
Y Emphazisingxistingpositiveattitudes ofroad userstowardsspeedlimits

=>|ncreasinghe A y R A @ikhtéhtlan fo ©d@osethe wishful
behaviour= >exposingthe behaviour
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