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Road Safety Campaigns

Behavioural Aspects in Road Safety Campaigns
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1. Relationshipƀpolicyakers!žroaduserƁ

2. Strategiesof behaviour change

3. From theory to practice

ƁSay!ſIt is ok not to speedƂ!(Flanders) 

=> no fear appeal!   - WHY? 



1. Communication

The relationship between

policymakers and road users
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Road Safety Communication

Χ
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Road Safety Communication

- Receiver
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Relationship Ɓtraffic!center!ſdriver0pilotƂ

Trafficcenter (sender) Driver (receiver) Machine

Tower
Pilot

(professionalrelationship)
plane

Trafficcenter
Machinist

(professionalrelationship)
Train

FlemishTraffic Center Driver(vehicle)
(non-professionalrelationship)

People ςin cars, 
lorries, busses
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Relational context

Paul Watzlawiek(1921-2007) - Axiomnr. 2: 

ÅEvery communication has a content 

and relationship aspect such that 

the latter classifies the former and is 

therefore a metacommunication:.

ÅRelationship messages are always 

the most important element in 

communication.. 

https://en.wikipedia.org/wiki/Metacommunication
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Communicationmodel

SENDER

ENCODE  (convertinto a message)

MESSAGE

RECEIVER

DECODE  (= convertout of a message)

Relational aspect

Content aspect



9

Wishful relationship Ɓtraffic!center!ſ

driver0pilotƂ

Trafficcenter (sender) Driver (receiver) Machine

Tower
Pilot

(professionalrelationship)
plane

Trafficcenter
Machinist

(professionalrelationship)
Train

FlemishTraffic Center

Driver(vehicle)
(non-professionalrelationship) 
=> positiveworkrelation with
traffic center: voluntary, an 
intrinsic motivated driver ,

driver  = teamplayer

People ςin cars, 
lorries, busses



2. Strategies of behaviour change

Somerelevant aspectsfor road safety campaigns
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Traffic behaviour is not rational!!

Impact of social context

e.g. themes likeódistraction

of ópeer pressureô  
óWhy do I have to wait at the red light  when the 

other pedestriansdonôtstop?ô?ô,

é.or why people not  (always) behave safely in road traffic

(some examples):

Incompatbible motives e.g. 
óthe working mother which is in 
hurry to pick up her child from
day-careô  

Onrealistic optimism
e.g. óif I go harder now I 
still could be on time and
stick to my appointmentô

Dominance of short-term effects
e.g. óI still can pass this lorry before the 

reaching the bendôô

é



12

Determinants of traffic behaviour

Traffic behaviour

unconscious, 
automatically

contextual of 
socio-ecological  
determinants 

conscious, more 
intentional 
behaviour

social cognitive 
determinants 

Status of personal 

control

Influence factors for

behaviour change
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Theory of Planned Behaviour 
(Ajzen , 1988, 1991)



3/!Ɗfrom!theory!into!practice

Road Safety CampaignƀSay!žit is ok not to speedƁ!

(Flanders)
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Ɗtenslotte!Ɗ!ǘ  ƭŀǎǘΧΦΦ
Å Campaignςadvertismentposters alongthe highways+ radio-

spots
Å Ray = no role model, just a figureandcarrier of a message
Å Figuur is referringto the styleof the seventies, the color is 

friendlyandpositive; just as the positiveapproach of the road
safetyƛǎǎǳŜΥ άǿŜ Řƻ ǘƘŜ ōŜǎǘ ǿŜ canfor roadsafety, not because
we have to, but becausewe want toΗ ά

Relationalaspect => we tried to build up a 
positiverelationshipwith the target group=  
ΩǎǘŀƴŘŀŀǊŘΩ cardrivers usuallyobservingthe 
rules

Content aspect => there is onlyonemessage: 
άit is ok not to speedέ όΧƻǊ ƛƴ other words: to
stick to the speed limits is reallyokay / speeding
is notƻƪŀȅΗέύ

Targets of the campaign(following the TPB ςTheoryof PlannedBehaviour) 
Ý Strengtheningthe socialnorm towardsthe speed limits (=> lightingup that othersmight alsofind

it okay to hold on speed limits)
Ý Reinforcementof the perceivedself-efficacy(=> if otherscanfollow the speed limit I cando it, too)
Ý Emphazisingexistingpositiveattitudes of roadusers towardsspeed limits

=> Increasingthe ƛƴŘƛǾƛŘǳŀƭΩǎintention to exposethe wishful 
behaviour= > exposingthe behaviour
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More information:

Dirk Verhoeven ςcommunicationadvisor

Helmut Paris - traffic psychologist

DEPARTEMENT MOBILITEIT & OPENBARE WERKEN
Vlaams Huis voor de Verkeersveiligheid
Koning Albert II - laan 20 bus 2, 1000 Brussel
Dirk.verhoeven@mow.vlaanderen.be
Helmut.paris@mow.vlaanderen.be


