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OUR MISSIONS

Communication
/Awareness Enforcement

Information  
& advise for 
road victims

Statistics, 
Analyses & 

research
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TARGETED CAMPAIGNS
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85% 

85% 90%

70% 
occasionnaly

1/20 Walloon drivers 
regularly texts/reads a 
message or talks hand-held
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80 % of my messages

All my messages

Mostly private messages (85%)
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APPROACH

Work on control belief and perceived 
behavioral control

Through humoristic and emotional 
approach reminding the risk
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Be there soon, heat up the chicken

were his last words

No phone while driving
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300 BILLBOARDS ALONG THE ROAD
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1500 POSTERS AND 12.500 LEAFLETS

police stations, municipalities, gas stations
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22 PARKINGS SHOPPING CENTERS
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150.000 PLACEMATS – 150 FACILITIES

Send your messages while at the 
restaurant, not while driving.
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625 POSTERS IN 260 PUBS, 
RESTAURANTS, CINEMAS, …

Send your messages while in the toilet, 
not while driving.
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AMBASSADORS

Radio leader in 
the morning (15% 
market share)
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AMBASSADORS

Brake tests in a driving school

2 times a day: quiz about 
distraction - driving lessons to 
win - 460 reactions
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Ladies en gentlemen, we are here today to 
honour Nicolas’ memory, who was taken away
from his family due to a tragical road accident.

Here are his last words – hum – Be there soon. 
Heat up the chicken # yum

What you text while driving could be your last 
words. Stay focused on the road.
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CINEMA AND SOCIAL MEDIA
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Engagement rate 3%

Cinema: 257.000 contacts
Youtube: 110.000 views
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TV PROGRAM« CONTACTS »
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PRESS RELEASE
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THANK YOU !

Anne Salmon – Head of Communication

anne.salmon@awsr.be

www.tousconcernés.be

mailto:anne.salmon@awsr.be

