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Workplan

1.04.2008 - implementation »1 never drink and drive” - social action
of the RDMs on beer cans against drunk driving
and bottles ‘ .
November 2006 — launch of social @ Nigdy i jetze @n:-m
campaign "Designated Driver” — el o
II edition
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~Responsible Driver Club” website -

educational activities on internet
Kzs 000
26.10.2006 Signing of the  UBIE under the umbrella of The * ul
European Road Safety Brewers of Europe partner to the * g nst erva ‘

Charter and partnership European Alcohol and Health Forum
with the National Road

Safety Council
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~Designated Driver” campaign

Action based on the ,designated driver” mechanism developed
and successfully used across Europe.

Educational activities focused on HORECA where specially trained
promoters introduced educational games to convince people that
drinking and driving should never come together:
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www.roadsafety.nt.gov.au @m‘”

&  selecting ,designated DRIver” — one man/woman in a team
who does not drink alcohol that night and drives friends home

& playing with ,alco-goggles” (simulating sensation of being
drunk)

& promoting a safe return home after drinking: taxi cabs with
special discount, night buses

& breathalyzer tests

& rewarding ,designated drivers” with special key rings
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~Designated Driver” campaign

Results: &
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the campaign rolled out in 8 selected cities
71 000 people participated across 130 HORECA points 9?\0\‘\“‘\\3?

7 500 people were designated DRIvers
4 640 people became members of the DRIvers’ Club
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~Responsible Driver’'s Club” internet
platform

. Zostan DRIverem
Bezpiecxnie odwiet mojomych do domul

Launched in 2009 as a result of the educational
campaign in pubs

Goals: TIPS
&  To build a community of responsible drivers who -y
. . Vadzicz adeurd na drodze? 29006 QO tpecjaliciom!
never drink and drive e
& To diffuse the mechanism of the designated N
driver propawani: adpowiedziEne|

Erowary Folcide na pikniky promujacym

& To build an interactive Internet platform for all e
stakeholders who contribute to the improvement ‘
of road safety
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~Responsible Driver’s Club” on

Facebook

Launched to engage social media users in promoting the idea of responsible drinking:

& nearly 30,000 fans to-date

& unique & creative content (videos, graphics, virtual events, contests with prizes)

& examples of posts with the greatest reach:

o¢ut Klub DRIvera

Opublikowane przez: Aleksandra Kliczko [?]

Ku pamigci

Jesli bedziesz miat wypadek
samochodowy i jakims cudem
przezyjesz, to koniecznie zwroc
uwage na stupek przy drodze!

Odbiorcy: 26 354

25 grudnia 20150 10:00 - @
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KONKURS "Méj spos6b na bezpieczng podréz to..."

Z okazji dotgczenia przewoznika PlusBus do akcji "Nigdy nie jezdze po
alkoholu" i sezonu $wi ych podrézy, ¢ kolejny konkurs z
nagroda gtéwng - kamerkg samochodowa oraz nagrodami pocieszenia -
okularami dla kierowcow do jazdy w nocy i przy stabej widocznosci.

JAK WZIAC UDZIAL? To proste - wystarczy w komentarzu pod postem
dokoriczyé w ciekawy spos6b zdanie "M6j sposéb na bezpieczng podroz
to.."

Macie czas do 24 grudnia!
Petny regulamin konkursu znajdziecie w zaktadce "Notatki"

Zapraszamy (&)

ot Klub DRlvera
Opublikowane przez: Aleksandra Kliczko [?]- 3 grudnia 2015 - @

Bezprzewodowe stuchawki z Bluetooth rozpraszajg kierowcéw na tyle, ze
we Francji ich uzywanie jest od niedawna zakazane. Nadal mozna jednak
korzystaé z zestawdw gtosnomoéwigcych bedacych na wyposazeniu auta.
A co Was najbardziej rozprasza?

(0 NAJBARDZIE] ROZPRASZA KIEROWCOW*

©@&E G a

Rozmowy Jedzenieipice  Smukaniewskaéwek  Rozmowy prrez
2z pasaterami podczasjazdy  dojazduwtelefonie telefon bez zestawu

86« 73 52 35 2%

“Satety Features Testing Research, HERE

Promuj post

Odbiorcy: 2427
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~Responsible Driver’s Club” on
Facebook

To be introduced in 2016:

& aseries of short videos presenting dangerous
traffic situations, prepared with the support of
the Police and influential blogger Prentki:
http://prentki-blog.pl

Timeline About Photos WSTAP DO KLUBU! More ~

& cooperation with the top automotive

bloggers to promote the fanpage

& quizzes, fun applications, virtual events

ARE Houz

Browary

Polskie Zwigzek Pracodawcow Przemystu Piwowarskiego w Polsce

WHAT KIND OF

DRIVER



http://prentki-blog.pl/
http://prentki-blog.pl/
http://prentki-blog.pl/

Motor Transport Institute report

~Prevention policies regarding intoxicated
drivers in Poland, 2006-2013"

First complex summary of all activities aimed at
reducing the number of intoxicated drivers to date:

® INSTYTUT
TRANSPORTU
SAMOCHODOWEGO

& Building up a broad coalition of institutions and
organizations in order to disseminate and
promote the findings of the report among the
public and decision makers

& 03.12.2014 - expert debate on the conclusions of
the report

& 04.02.2015 - press conference on the report

& 82 publications in 10 days after the
conference
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.1 never drink and drive” campaign

G
Nigdy nie jezdze po alkoholu l
b

* To distribute ,I never drink and drive” *To build on the long-term initiative:
stickers to the largest number of drivers “I never drink and drive” logo used as a
and encourage them to put it on car sign of social support for sober driving
windshields

« To engage max. number of organizations,
« Voluntary gesture to demonstrate social institutions, companies and drivers in
opposition against drunk drivers promotion of “I never drink and drive”
concept

« Stickers delivered to the drivers by The
Police and other partners » To create a single, easy to communicate
message/graphic logo as a symbol of

« Duration period: 9.06.2014 — today responsible driving
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.1 never drink and drive” campaign

Launch of the 2nd edition of the initiative teamed up with
unveiling of street art murals in four Polish cities: Warsaw,

Poznan, Lublin, Gdynia:
& 4 press briefings with the Police

& 300 media clippings on murals in the first week of

the campaign

& 765 media clippings in total

& estimated audience reached: ca. 1 100 000 people
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ZALEZY MI NA NICH
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Nigdy nie jezdze
po alkoholu |
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.1 never drink and drive” campaign

Nearly 2 600 000 stickers distributed between June 2014
and today including:

& 1 000 000 stickers handed out to drivers by the
Police during standard road checks

& 306 000 stickers distributed by media partners as
newspaper inserts
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.1 never drink and drive” campaign

Promotion of the initiative during numerous events on road
safety and beer culture across the country:

& Wroclaw Beer Festival
#& Lodz Beer Festival

&  Police motorcycle season opening at National Stadium in
Warsaw

& Travel safely by bus” annual action organized by The Main
Inspectorate of Road Transport at Torwar Arena in Warsaw

Police Day celebration at Agrykola Park in Warsaw
Auto Moto Arena Fairs in Ostréda
Ursynow 4th Non Alcohol Motocycle Picnic

,Drive safe” annual action at MotoPark Utez

Y ¥ ¥ ¥ o

.Three colours” picnic organized by The Municipal Roads
Authority in Warsaw
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.1 never drink and drive” campaign

A broad coalition of institutions, professional = P
organizations and non-governmental organizations to —l

support the campaign
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The most important patronages:

LAMENTARNY ZESPOL DS
BEIPIECTENS TWA
RUCHU DROGOWEGO

& Ministry of Economy
& Police HQ ||‘ ”
&  Parliamentary Group for Road Safety %Llﬁi Eo:%;m %E‘: e
&  Partnership for Road Safety ' ——
& Polish Union of Automotive Industry
% Polish Organisation of Oil Industry and Trade nES POLSKA
i ol G| T meme 1268
&  The Polish Chamber of Liquid Fuels PALIW

PLYNNYCH
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.1 never drink and drive” campaign

As many as 94 partners have supported the initiative to-date:
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I never drink and drive” on beer
packaging

In April 2008 the brewing industry gradually launched the ,I never
drink and drive” logo on beer packaging:

& ajoint voluntary initiative of the members of the Union

& an integral part of the long-running educational programme
conducted by the industry to prevent drunk driving

& the logo placed on bottles and cans of beer produced in
Poland by the breweries — signatories of the agreement on
responsible drinking messages

¥ Nigdy nie jeidie po alkoholu
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Thank you for your attention



